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ABSTRACT 

This packet of materials was created to help literacy 
professionals r social agencies, volunteers, and media representatives 
promote literacy efforts in Michigan, especially during Literacy 
Action Month (September) . The materials can be used to support 
literacy in the community, in democracy, in the family, and in 
economic development. Items included in the packet are the following: 
a statement of the "right to learn"; 20 questions and answers about 
adult literacy; a list of ideas for promoting literacy in the 
community; literacy-related media slogans; a list of literacy 
promotion ideas, both those that are easily accomplished and those 
that are more complex; a checklist of community contacts; ways in 
which churches and other community groups can help the literacy 
movement; facts about human investment in Michigan; local sources for 
assistance; sample handouts for open houses, sample logos and art 
work; and public service announcements "for radio stations! A 'brochure 
in Spanish also is included. (KC) 



* Reproductions supplied by EDRS are the best that can be made 

* from the original document. 
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DearOdkagues: 

This maiks the third year that the impoctance at a literate citizenry in Michigan has been 
recognized through the designation of September as Literacy Action Month. The value of a literate, 
skilled woiicfoice and .tfie impact that ftmily support and the community can have in achieving this 
are reaffirmed in this year's thenne. Putting LiierKy tD Woik in Michigan. 

The efforts of educators, librarians and volunteers have continued to make a real difference 
in the lives of indivkiuals. This packet was created for your use during die mondi of Sq>tember 
and throughout the year. The enck>sed materials are intended to assist you in supporting: 



Once again, these materials were developed in a coUaborative effon by the Library 
Michigan, die Michigan State Board of Education, and M^higan Literacy, Inc. This parmership 
continues to strengthen efforts to reach Michigan residents in need of literacy skills. 



• Literacy in die community 

• Literacy in democracy 

• Literacy in die fiunily 

• LitenK:yineconomk:devek)pment 




Sincerdy, 




State Librarian 



Ronald M.Gillum 
Adult Extended Learning 
Services, Director 




EdRobson 
Michigan Literacy, Inc. 
Board President 
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TBI RIGHT TO LIABN 



Recognition of the right to learn is now more than ever a major 
challenge for humanity. 

The right to learn is: 

• the right to read and write; 

• the right to question and analyze; 

• the right to imagine and create; 

• the right to read one's own world and to write history; 

• the right to have access to educational resources; 

• the right to develop individual and collective skills. 

fSture^date° ^^^^^ ^ cultural luxury to be saved for some 

^° ^® ^^^^^ once basic needs have been 

satisfied. 

The right to learn is an indispensable tool for the survival of 
humanity. 

If we want the peoples of the world to be sel-f-suf f icient in food 
production and other essential human needs, they must have the 
right to learn. 

If women and men are to enjoy better health, they must have the 
right to learn. 

If we are to avoid war, we must learn to live in peace, and learn 
to understand one another. 

"Learn" is the key word. 

There can be no human development without the right to learn. 

There will be no breakthroughs in agriculture and industry, no 
progress in community health and, indeed, no change in learning 
conditions without the right to learn. 

Without this right there will be no improvements in the standard 
of living for workers in our cities and villages. 

In short, the right to learn is one of the best contributions we 
can make to solving the crucial problems of humanity today. 

But the right to learn is not only an instrument of economic 
development; it must be recognized as one of the fundamental 
rights. The a-t of learning, lying as it does at the heart of 
all educational activity, changes human beings from objects at 
the mercy of events to subjects who create their own history. 

Taken from the Declaration of the Fourth UNESCO International Conference on 
Adult Education, Paris, March 1985 8/9/89 mj 



20 QUESTIONS FREQUENTLY ASKED 

ABOUT ADULT LITERACY 
(and the answers, of coune) 



"Literacy* has many varied definitions. It commonly is defined as the ability to read and write. Anold 
measure of adult literacy was being able to write one's own name. More recendy, the term "functional 
literacy* has come into use in order to encompass daily survival skiOs in the definition. Fbr example, a 
pcrwn who is functionally ilUterate may be able to read at a low level but be unable to perform simple 
everyday tasks, such as filling out a job applkation or balancing a checkbook. Thus, a "functionally 
illiterate adult* may be defined as an adult who does not have adequate reading, writing, or math skills 
to perform basic survival functions in the society in which they live. 

^ IsadunUHwaeywId^spmad? 

Adult illiteracy is indeed %vklespread in the US. and it crosses all income, gender, ndal, age, and 
empk>yment lines. According to University of Texas research (the Adult Performance Level or APL 
study), 20% of the adult population is functionally illiterate, and another 35% is only marginal in skill 
leveL That leaves only 45% of the adult population as fully literate by the study's staidards. For 
Michigan, it is estimated that between SOOXXX) and 1 .9 milUon adults aire in need of literacy services. 

^ M^ri«f9 con /0tfMioimeMon on voAmli^ 

Rrst, be sure to check your local area for volunteer litenicy orpiiizatiOM and adult and contixming ^ 
tionprogruns. Second, your k)cal public libruy may be able to asrist you in finding literacy programs 
and services in your area. Third, there are numerous state and luitlonal organiations you may want to 
contact for information, such as Mkhigan Uteracy, Inc (MLD, the Ubiary of Michigan, the Mkhigan 
Department of Education, Uteracy Vohintecn of America, and Laubach Uteracy Action. Contact MU for 
lists of state aiwl national literacy organizations. 

<^ IsGontld^nlleMyaeoncmmh aduniHwaeypiogiami? 

The confidentiality of adult Icamen is an on-going concern. It is essential that the privacy of adult new 
rcaden be respected. Confidentiality is a special concern of adult literacy programs because many - but 
certainly not all - adult Icamen do not care to have others, inchiding members of their immediate famUy, 
know that they have reading problems. Thus, providing adult Uteracy services of all kinds requires a 
certain sensitivity and effort to protect the confidentiality of individuals. As a final note, don't let 
confidentiality conoMi prevent you from consulting with new readcn about their needs and desires. 

^ What nmlhodt am b9tt tor teaching adulhnading? 

There isn't oim paiticular method that is appropriate for every adult new reader. There are a variety of 
teaching and hitoring methods, and they all are effective to some degree depending on the indivklual 
student Howevi^r, the one-to-one hitorial method (using a variety of strategics and methods) has proved 
especially effective for many new readers because it allows for the support of, and individual attention to, 
the learner's needs and interests. 



Howanltf i9adlngabimioim adult rmwnadfOMfmd? 

2^11!* C "^^^ Mt«nnent methods and tedudquts used by adult Uteracv 

bjckjound and gods and thaw at some later point a rading assessment evahiation is nerfonnSl Local 

mtaitetesto to much mote comprehensive procedures. Fbr more inibrSitton about iiult reading 
ass««nat you may wmt to contact your local literacy organization or other organizations, suSas local 
coMmniy coUeg* <^ universities, Michigan Uteracy, In?, or national oran^^CU^i^iS^ 
Action or Uteracy Volunteers of America) for more information. luiuoacn uteracy 

^ShoukltlandardBngmb0laughtlnamfaeyprogiam7 

• "^"^ ^ controversial and it is impossible 

otSw^S^^^I!^ « " ^ ^P**"^' »o remember that the learner's goalHmd 

SS^^»?r™**"*"'^" *"*~yP~8™^ Th«*™ny«dult new nadeis have no^^t or 
T^^l^T" °! '^^^ ^ inappropriate to fbree such usaee on tt^ 

SSr^SSaS; '^'^J^ '"^^ ^"^y -^WKSTor refining 

their standani English; they certainly should receive the help they desire. In short tiiwi* no 

s::^*;;o^'°"'"'p**°"^ 

NJny Uteacy organizations, adult basic educadon, community coDcccs^ universities uid «th^ ^« 
o^ reading assistance espeddly tailored for EngBshiTiiiS uS^^ 

taporttmt ^mention that there are many materiab available written spedfkally for non-EnSSh 
•p«km. For example, the two nadonal vohmteer literacy organizadoScCSichUto^ .nrf 
Literacy Vohmteo. of America) publish excellent b^gSSSr rafSSn^^^ 

❖ ^^klndsotmcrimriabammoitappfoprMml^pdunn^wmadM 

I'Sl:^^!,'^^".^' •^'^ "^^y* b« based on the student's interests and eoals Bevord 

Aat adult new readers tend to prefer books and other materials that reflect real lSl^dStL«2iLl 

It^lTI'J^lf^^^^^ Rrhelpin 
choosing materials, you may want to contact your local Uteracy organizatio?wpu5k Vba^ 

^^ehlldimi'sbook$u$9Mtoraclultn0wmadM7 

^IS^^di^^^^i^^iZ'^J^ "^if ~^ " into 

account adult cxpotam and concerns, and are inappropriate in format and desini. How.v»r » win, 

wr_ ^ oriented materials, especially in SMdalized areas surf, 



lh(^ ljt)r(jrY of Mif hujan cind Mk hicjnn litf^rdc. 
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^ AnlhrnmanybatlGbaekgioimdnKihricriionadunillwa^ 

IhmitapUchomofniouiceinatcryaavaikbUm^^^ For tcnenlbKkground on the issue, 

begin %«rith|oiitthttiKoiol'siZIiten^ Conttaum, 1985) or DkvidKannan's WMeraa: 

AhteMDikiiiiMCNeMrYoricCainbri^ TTw above books comitoWbllogrMhies 

UMiretemeswhkfa win laid you to other riMMiices. Also, the US. Government PrtntinfOfflce 
(Supstotandent of Docnmanta, VS. Government Printing Offlce, Washington, D.C 20402^315) has 
availabteawiderangeofdocumentsaboutliteiacy. The Ubraiy of Michigan has a literacy documents 
li»: available to patrons, and be sure to ask at your local Ubrary to End other books and articles about 
adult literacy. 

❖ Whw»dO0iHmdlng tor adunKt0faeYi0rvlG9iGom0 Item? 

Rmding for adult Uteiaqr services, althoa^ still grossly inadequate, docs come from a variety of sources. 

districts, libraries, corporations, unkms, churches, various community groups, private foundations, and 
private individuals. Hie federal government, fer and away the largest single supporter of adult Utcracv, 
spent less than $17 per iUiteratc adult in 1986^ to aki lit^ efibrts natiSTwkS^ 

What am m9b0nomtot a vohmtofUtoroey program? 

whole. Indlviduab benefit not only in terms of practkalapplkatkms of reading but in bringing ne^ 
enrkftment ana pleasure to their Uvcs as %velL The 

among groups and indlvWuals in the community, and the bro^ ^ 

^I^VOF^ Adult literacy is a fundamental need not only 

for indivktaals in our communities but for the bask functioning of our sodety. 

^Howeanlhlp? 

Everyone can be sun>ortive of adult literacy efforts in some way Many people vohmteer to tutor adult 
new readers in their cominunity. Othen volunteer with local literacy organizations to help in other ways. 
^ J^lJiSS •«* tadivUluals contribute money or in-kind services, sudi as publish£g 

flycraornewsl«tcn,tollteracyprograms. But there arc also other ways to help support literacy efforts, 
mducUng working with k)cal schools and libraries, encouraging local business^ aiSorgaitStions to 
butitate Uteracy programs or be supportive of on-going literacy efforts, and being an ac^ advocate for 
iiccnicy m your community. 




Michigan 
Literaq^, Inc. 



^ Library of 
Michigan 
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Th««»nuin«ouf8owofbr«duUnew^ You may wmt to Bnt check with vour miblk 

Ubi«y to !«• what nuteiab they have available. You nuiy alio want to cheASS'?SL^22^ ^ 
I^lbli.he«ofBook•foriiUhdtNewR«d«."forthena^J«^ Y^^, 

SSSL^^FJ^SWli'^ ^^i?^ ^-^^^y VoUmtea. of America's Core Libmry /br Litmw/ 
C(mt>maho»i/ Engbik Program, or Opm Doors for Mult New Rmlm from New ReadersftS (UvS 

^ HoMf dOM OM c/im:* lh0 nadhg Imfl of prinfd maMal? 

It is important to be aware of the varying degree of reading difficulty amone materials in oid«r to m.t. 
appropriate selections for particular individids. Unfbrtuitdy, piSlJffiSaSS te^^ 

❖ Afl» oucffio-Wtuo/ malmlali. m^fiil In mmacy hthuetlon? 

Au^o.yisualmaterials,ifusedapprori»'*dy,canbeveryusehUad|unctstohdo^ m 
p^toJar^teea^anmnberof^^^ 

desi^spedfically to help adult new readers. A^So-vlsual nSteil/S^ ^ 

❖ 00 many adult nmw madmt n—d tp^eki MrvfoM? 

Th« are many yedal groups - sudt as the visuaDy or hewing impaired, the phvs^ 

organizations tnfW out what services are availab^^ . . 

❖ mat lolM eon our pubUe Kbtary play In piomoting adult Utmaey? 
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PROMOTING LITERACY IN YOUR COMMUNITY: 
A SHOPPING LIST OF IDEAS 



Introduction 



Reasons for 
Promotion 



Target Your 
Audience 



Consider 
Available 
Resources 



Evaluate 
Your Efforts 
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Plwiotii^adultUlmKyltmcitilyMwt)^ Literacy, 
Hht % iHimbir of ottwr iwiifliy ii % tiAftct wMch owtei widMpiwd ooomintty cDnutiii and 
rapport AddilloMlly, Uteni^ fMadi aU paofte 

Co n K q u an dy, witti a modtaan erf cmMty, w i ncf aW o rti to your coamaitf cm ba prom otad 
andpiibUdaadtocounllaaawaya. ABcim«illl«iqffilaladaclMliaacnco^ 
componefUwhkhalkmtyoulouicyoarim^ 
cvante or material ttiat iMy captuie a mw aodian^ 

Bafmbcglnntogyourproaiotkmalafi^ DlheifaMm 
or puipoat fbr yew promotional affort 2) dia audiam 
motticti. MtttftaoflhMaconaidaralioniwiUliai^aniwpadonona 
help sharpen the focus of your activitet. 

Each local community win have dilfarmt pranwtional needs depending on die Und of ooinmu* 
nity and its past support of adult Ulmcy ellsrta. Thm ait many leaaona for promoting or 
pubttdzing adult BtegKyandagood p roaa)tiondcMtipaiyisllfcdyto^ h ^^ 
varied miasions. Soineof ttieraasoMforpiomoliQgadidllllancyorpiMidilngM 
air 1)raisingfunda;2)mcruitingstiadanlaorvolimlBVliil^ 

pffograms;4)providii^a c o uai i untty sarv>ct » 5)a n lsrl itaing a l ar§ ala d au d kn ci ; Oedmiatlng the 

public about the probtena of iUiiwacy; 7) In o f tisl ^ 

issue of adult Uleracy;anrt8)advocatfa^apaiticttlarviawp ^ 

oradultnewreaders. Onoa again^a p romotlo nd acllvitywtBto^inillMl^^ 

crfareas. Fbriratence,asimplebrodmf«coiildaarvtasavrtJdetoin^ 

recruit tutors and students, educate die piMte, and laiaefimdsdependfa^ 

and die goals of your promotional endeavoia. 

Targeting your audience is another ess enti a l cpmponam of planning your p romotio 
Dadidingon %^you«^ to reach wiBgoakw^if^ 

promotional ampaign. You may waitt to focus aohty on leadib^ adult itew raftden* vohthteef 
tutors, or pR>fessional U^eracy providers for a CsMy apedfk 

broader canipaign for the whole conununlly. None dte tess, your promotional effort no matter 
what dte audience, win stiU take on ite essential character based on die goals of dteproi^ 

The last iiMjor consideration to pUrming a proinolloiudevciit or publldfycaiiipaig^ 
resources. Of course, fundir^ is often tfteflnrt consideration todevdopiriga p ronwto^ It 
isesaential loomsider how rnuchirioriey you havt^ or win have, to spend on promoting your ideas 
and activities. However, you rnust also conaider a nmber of otfierratouroas at your dispo^ 
bifoeesetding on an event or activity. Doyouhaveenonghdmiocarryoutyourplan? Doyou 
havvenoiighitefforvohmteerstoewuteyourpiocnotlonalldeaa? Doyou nead to tavolveother 
grauptororgviiiatiortttoyourefforts? Doyou havetheavaOaUeexpotiselocanyoutanew or 
dUBcult concept? Do you have badcgroundirifonnationprtoied and available, or do you need to 
oiale new materials? 

A fliud concern for any activity is dteevahiation of success or faUure of the activity. Itiscrucial 
in promotional activides that you perform some kind of evahution so that your efforts improve 
yearbyyear. Although mudi is bdrvdonetofl|^tticproblemsofadultaiiteracy,nooneexpects 
the problem to disappear in die near foture^ Thus, by evahiadr^ the success (or foihtre) of your 
promotional efforte based on your original goals, you win graduaDy gain a storehouse of 
kno«vladgewhidi%Millleadtoincreasir^worthwMteandproducttveeff^ Don't become dis- 
couragsdbyfaihiresinyourpromodonalcampalgm* Manyeffortestartsbwlyandovertheyean 
sno%vban into grand events. Remernbcrdiatperitelsnceandlaarntogfrimnpericnce^^^ 
to successful promodon of adult Uteracy in your community. 
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Promotional 
Ideas and 
Slogans 



Conclusion 



MMrcomiidngolimdiatlosm-aicpKMnlidbdow. Fedfraeto-tmr anyof teidmor 
•togMoutrigh«,orut*thantoc(m»eupwilhk^ "nwItelofpiDinodoi-lkleMi. 
divided into thfccMcliora: cuy, mcdiunv or difficulM(Hk>. Iltt divisions are bMcd on the 
ammmt of money, dme, planning, and RMMiron involved in the projects, although Moie "ea»y" 
prafects may turn out to be "difficult" depending on your reMuicet, community, and the pUns f6r 
me project. 

Good ludc in canying out a succcaaful promotional campaign! Pleeae be lure to let Michigan 
Uteracy.Inc.and the library of MlcWganknowof your activities aotha^ 
efforts and share innovative idew ivith othen. 



Literacy Related Media Slogans 



A book is a v/ise prize 

Adult Uteraqr is good business 

A nation of readers 

An invitation to read 

Be all you can be . . . READ 

Book Break 

Book Nook 

Book Power 

Beaks are basic 

rk)oks a.^ BASICS 

Books are best friends 

Books are music to the eyes 

Books - Food for Thought . 

Books for the fun of it 

Books open doors to 

knowledge 
Celebrate your ability to read... 

use it! 
Celebrate reading 
Curious? READ! 
Discover new worlds • READ 
Fall in love with reading 
Follow the Reader . . . better 

yet, be one! 
Free reads! 
Freedom Reader 
Go for the gold -READ 
Go for the gusto - READ 
Help someone fall in love with 

reading 
Help scmteone read their way 

io the top 



Illiteracy in Michigan isn't 

Actional 
Invest in mind power 
Keep growing, keep going, 

keq) reading 
Keep Learning - Keep Reading 
Knowledge is power 
Learn to Read; Read to Learn 
Lift your spirits • READ! 
Light up your life . . . READ 
Literacy is forever 
Make a Fledge to Literacy 
Masterpiece Reader . 
Meet a need - READ 
Meet a need - Support adult 

literacy 
One good book deserves 

another 
Open books - Open doors 
Open doors, open books, open 

futures 
Open doors to knowledge 
^>en your future • READ 
Pass the word . . . READ 
Pig out on books 
Plant the seed -READ 
Put literacy on your calendar 
Reach a new reader 
Read and let the sunshine in 
Read FREE 
Read? Indeed!!! 



Read me. 

Read more . . . know more 

Read on! 

Read . . . Succeed 

Read to Know 

Read to the MAX 

Read your way to the top 

Readers are leaders 

Readers hold the key to success 

Readership « Leadership 

Reading ... a bright idea 

Reading is contagious. Infect 

someone. 
Reading is the gateway to 

knowledge 
Reading is the right track 
Reading, Willing and Able - 

Adult New Readers 
Right to Read 
Sing out f(« books 
Support Adult Literacy 
Tackle good reading 
Take a book break 
Take me to your reader 
Take off with books 
Take time to read 
Tickets to reading 
Top Reader 
Turn on with books 
Widen your world - Read 
Wonderful Worid of Books 
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A Shopping List of Literacy Promotional Ideas 

^ Easily AccomplUhed Pnmotiotuil AcHvitiis: 

it 8clupaninfbnnati(mbootfiattheUbrary,inalb,fairs,etc 

it distittMite flyers, bookmarks, posters or other printed materials 

it encourage your library Mcn<£i group to adopt literacy as their cause for a year 

it write an artide for a local shoppers guide 

*t send Public Service Announcements (PSAs) and press releases to local media 
it get your mayor or county board to |m)daim a literacy day or month 
it publicize statistics on illiteracy in your community versus the number of 

people being served 
it print business cards with a literacy message 
it distribute brod\ures and posters from state aiul national literacy 

orgaxuzations 

it display old reading primers or texts alongside a modem literacy display 

it hold a "Say YES to Literacy "open house 

it ask local d\urdies to put an announcement in their bulletins 

it create a display on illiteracy around the %irorld 

it print and distribute literacy related bumperstickers 

it give away pins or buttons 

it sdl T-shirts or sweabhirts with a literacy message 

ask a local restaurant to print placemats with a literacy theme 
it run a slogan or logo contest 

it ask bowling alleys oc golf courses to print ads on their scorecards 
it hold a tongue twister saying contest 

it encourage field trips from local adult education classes to local libraries 
publidxe tuuv/studentjneeHDg places. • — 

it distribute free information at a tow reading level on a variety of subjects 
(taxes, health, etc.) 

it borrow road signs from the highway department for a literacy display 

it sporaof a crossword puzzle contest 

it hdd a poetry reading for literacy 

it ask local newspapers or magazines to offer free subscriptions for students 

readiing spedhed goals 
it oanlKt supermarkets to see if they will print a message on their shopping 

it had a paper airplane making contest in support of literacy 
it run a fUm or video festival with foreign or captioned films for non-English 
speakers 

it devdop a program on onnic bocdcs and literacy 
it create a read-aloud program for parents and kids 
it hold an anniversary birthday party for your literacy organization 
it sponsor a Take a Break and Read" program where everyone in your 
community stops and reads for five minutes 
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* Promotional Projects Requiring a Moderate Amount of Effort and Resources: 

MtabUsh a family reading contest 

* develop a family reading workshop with tips for parents on reading to their 
diildren 

* work with local newspapers and talk shows to aeate hunum interest stories 
^ hold a "No TV " pledge campaign 

* create a stories "store" in a kxal business where volunteers read aloud to 
children while their parents shop 

* create a cookbook by or for adult new readers 
W host a celebrity spelling bee 

hold an ice cream sodal for the community 

* conduct a read-a-thon with a specific focus (famlies, community groups, local 
celebrities, adult new readers) 

* insert notices into local biUs (electricity, phone, etc.) or paychecks 

* create reading games and pubUdze them - or use them at local fairs and malls 
hold a trivia contest for literacy 

* use a paperback book give-a-way to promote your literacy efforts 

* set up a "Reader's Day" or "Support Uteracy Day" at local sporting events 
-k do readings on local IV or radfo 

^ devefop a "Nation of Readers" photography exhibit 
coordinate a Storytelling festival 

* hold an event for literacy centered around an activity such as bike tours, runs, 
walk-a-thons, bowling, juggling, boomerangs, kites, fishing, golf, skateboards, 
hot air b. Uoon rides, fdk dandng, hula hoops, yo-yos, stamps, basketbaU free 
throws, nature hikes, checkers, aerobics, or innumerable other activities 

* develop outxeacU programs to retirement homes 

* co-sponsor events with local museums (i.e. the history of local schools, 
scientific literacy) 

* host an autograph party with local authors 

* expbre the history of literacy in your community through old documents, 
diaries, and oral histories 

create seasonal events for hoUdays like New Years vResolve to Read) or 
HaUoween (Illitency can be a Frightening Experience) 
afk movie theaters to run ads 

local art groups to paint murals or cars 

* hold a literacy event in conjunction with filling out tax forms 

* host a community picnic for literacy 

* ask local officials to get involved with your Uteracy campaign 
W devefop a Uteracy neivsletter 

W hold a sing-a-long in cooperation with local classes 
sponsor a poster contest 

* create a "Make Reading a Habit" program in which you ask people to read at 
the same time every day 

* aeate a gift catalog of items you would lUce to have donated to your literacy 
program 

conduct a community survey to raise Uteracy awareness 

12 
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^ More Compltx Promotional Activities: 



if hold a public forum or hearing on illiteracy 

it divdop a speaker bureau and regularly speak to local groups 

it oiat* a local literacy hotline 

it devdop a public access TV show 

it advertize on billboards 

it create presentation materials sudi as slides, overheads, videos and flip dtarts 
it initiate worlq>lace displays or mini-libraries with adult new reader material 
it set up a reading lab for adults 

devdop special programs for non-En^h speaking groups 
hold a fancy drns cUnoe 
co-sponsor an ethnic festival 
host an historic home tour 

get involved in theater •> create your own play or have a local group put on a 
play with a literacy theme 

conduct an CMral history project that will result in written materials for adult 
new readers 

sponsor a celebrity softball game 
hold a book auction 

ask kxal resuurants to create chocolate desserts for a "Oooolaholics for 
UtkTacy" fundraiser 
oeate a literacy Olympics 

devefop programs witti odwr organizations on various aspects <tf literacy 
(cultural, math, geography, etc) 

work with local health departments to write materials on health related 
subfects for adult new readers 

republish library infoimatkm at a low reading level appropriate for adults 
create informational packets for adult students on natural foods and how to 
read labels 

sponsor a adult literacy treasure hunt 
dc^-efop an "Adult New Reader University" in your library 
work with local county extentkm offices to provide infbrmatiMul materials 
aik doctors, nurses, la%vyers, and other profosskmal people to hold mini- 
sntaiars for adult snadents 

expkxe the possibility of using soap operas with literacy programs 
focus on women and literacy in all of your acth^ties for a month 
devefop programs and infbrmatfon on literacy in the workplace (i.e., "Read 
about Chemicals at Home and Work," "Reading Means Success," etc ) 
create displays on the future and literacy 
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COMMUNFIY CONTACTS RESOURCES CHECKLIST 

There are numerous and varied resources available in every community in Michigan that are 
helpful in aldmg adult literacy activities. It is essential that sendee and educational 
organizations reach out to their communities In support of literacy efforts for the sole reason 
that adult new readers have a great variety of interests, needs, and problems that are not likely 
to be met 1^ only one organization or group. However, there are additional reasons for 
developing or furthering cooperative euorts in your community. 

• To reach more people 

• To improve services 

^ To maximize resources 

• To extend services to previously unserved groups 
^ To develop more specialized services 

^ To improve public relations 

^ To improve your image in the community 

^ To open up funding possibilities 

^ To increase community support 

• To benefit the community 

• To avoid duplication of services 

The first task In making contact with community resources Is identifying them. The 
available resources are unique to each community, but some of the organizations or agencies you 
may want to consider approaching are included on the reverse side. To use this worksheet, fill 
in tht name and phone number of the contact individual and the date on which you made the 
contact. 

Name of Date of 
Contact Phone No. Cflfltact 

school librarians 

City council members 

city manager or mayor 

newspaper editor/owners 

radio & TV station directors 

or news directors 

mail carriers 

employment senrice 

personnel 

recreation directors 

Judges & attorneys 

doctors 

pharmacists 

psychologists 

counselors 

police officers 

coaches 
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Contact Phone No. Cnnf^rl 

clergy & religious leaders 

teachers 

librarians 

personnel managers 

long-time residents 

head of maintenance 
In local Industries 

sports stars/student 

sports stars 

landlords 

principals 

legislators 

accotmtants 

club/organlzatlon olTlcers 

chief of police 

insurance agents 

adult or community 

education directors 

bank tellers & offlc^rs 

barbers & hair stylists ^_ 

local govt, officials 

local politicians 

members of service organizations 
(Rotaiy* Kiwanls. eic) 



members of volunteer eMttUsatlons 

(R&V..R« Voluntary Action 
Centers* etc.) 

business owners & managers 



day care or senior 
dtlxen center directors 



program chairpersons of 
social service organisations 
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OniRCBIS AND OTHBR COMMCrNZTY GROUPS 
CAM EELP TBI LZTXIIACY MOVKMENT 



ANARIMISS 

• Publish articles in newsletters or bulletins 

• Post or distribute information on local literacy services 

• Provide speakers at congregational and conununity 

gatherings. 

• Encourage and lead public dialog on the issue. 



ADVOCACY 

• Encourage church groups to adopt illiteracy as a priority 

concern. 

• Support and urge for bills to be passed that benefit 

educational programs for adults. 

• Provide active support for existing community based 

literacy projects by engaging groups in joint projects 

• Provide exposure to the relationship between literacy 

prob3tfMS and societal problems. 

• Monitor literacy issues and programs. 

• Provide statements and letters of support for local 

volunteer group fund-raising efforts. 



ACTION 

• Sponsor a fund raiser for a local volunteer organization. 

• Provide space for tutoring and/or adult education 

sessions. 

• Sponsor and/or provide space for tutor learning. 

• Provide funding, in-kind services, supplies and materials 

to local volunteer groups . 

• Sponsor promotional activities such as a read-a-thon with 

local volunteer groups. 



8/9/89 
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FACTS ABOUT 
HUMAN INVESTMENT IN MICHIGAN 



If every Michigan cuuen has the opportunity to achieve at least these new basic skUl levels, our economy 
can prosper and grow, our industry can reassert world leadership, and our people can enioy the risins 
standards qf living that will make Michigan the best place in the world to live. work, and raise afanUfy 



••Governor James /. Blanchard 



• MichigM, as It continues to transform itself firom a symbol of America's aging manufacmrine economy 
to a inodcl of the competitive, technology-based economy of the future^ an 
estimated 13 imllion people do not possess the skills the new economy demands. (Countdown 2000- 
Michigan s Acaon Plan for a Competitive Workforce, March 1988) 

of the Ubor pool for the year 2000 is already out of school and in the labor foit». (1980 Census 

• Michigan has too many workers with limited education, given the number and kind of jobs being 
created m our economy, and not enough advanced education. In addition, census figures are based on 
^ade level aitamed not actual functional levels. (Countdown 2000: Michigan's Action Plan for a 
Compeaave Workforce, Mwch 1988) uuiium 

• 30% of adults in Michigan over age 20 have less rhan a 12th grade education. 

Grade LcYcj Complffrifin Acnai NumhiT 

0^ 119,618 2% 

5-8 692,734 11% 

9-ii 1.014.391 17% 

• S^^r^SSP'^ (13-15%) people over age 25 in Michigan today have less than an eighth grade education, 
while 30% of the new jobs will require four years of coUege. 

• Approjdmatcly 64.000 people, annually, participate in adult basic education and literacy programs, 
which is 8% of the total projected population in need of services. 

• In 1987-88, 2,839 people in adult basic education programs obtained a job or improved their 

From 1987-88 » teuvv 1989, at least 1,026 adults participating in Job Training Parmeiship Act 
programs obtained awn h iid im l employment. Based on die rate of $5.00 per hour, $10,670,400 would 
DC gained in the ,■•*" 



In 1987-88, 702 adults paiticipating in adult basic education programs were removed fhxn public 
assistance. Based on an approximate yearly income of $3,984, $2,796,768 was saved in Nlichigan. 

This is a gain of $42,992,768 for 4,567 individuals. (Note, figures reflect stricdy wages or income 
generated for an individual, not including taxes, benefits, other costs or family size. 
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Ayude a ElisiQar los Illitcratos 
en Michigan 

Llaae al Telefone de Dastrezas 
Basicaa de Michigan 
1-800-537-2836 

Llaaando este telefOM gratia, uated reclbira: 

* Inforracion y Mfarlaiento a aerviclos 
localea de lectwa y eacritura. 

* Aaaistencia para laa coraunidadea en 
el deaarrollo de servicioa de lectura 
y eacritura. 

* Infornacion de la iniciative Literaria 
de adultoa de Michigan. 



Ayude a loa Eatudiantes a 
Peraanecer en la Escuela. 

Llaae al Telefono de Destrezaa 
Baalcaa de Michigan 
1-800-537-2836 

Llaaando eate telefono gratis, usted recibira 

* Inforaacion para la preparaclon 

de prograaaa para la retencion escolar. 

* Referiaiento a prograaas educativos 

alternoa . 

^ Aaaiatencla para prograaas de trabajo 
para eatudiantes. 

PARE EL AUSENTISMO ESCOLAR 



ELIMINE EL ANALFABETISMO EN MICHIGAN. 



Loa Trabajos De Hoy Dependen De 
Trabajadores Educados 



Local Sources for Assistance: 



^ iVUchlgan Employment Security G>mmlsslon 



^ Job Training and Partnership Act (flPA) 
Service Dellveiy Area (SDA) Office 



Local or Intermediate School District 
Offices of Vocational Education 



*' Community Colleges 
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You art cordially invUtd to an Open House 

Date: 

Time: 

Place: 



Make this a Family J^air! 

We look jbrttford to meeting 
children and gmndpcffents. 



MSVF * Attending 

10 
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Ne«d Help? Can tht Michioan Basic Skis HoHlrw 1 W537-2836 



' I 



V 



YES 

td UtBracTyf 



Resid...Succeed!! 



New Readers Pori£ 





Lift your spirits^HTREAD! 




.-1 



Literacy ] 
r is 
■ Jortver 



FREEDOM 
★ READER ★ 




raod •vwything undw th« sun 
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30 Second Radio Public Service Announcement 
Focus on Cotmnunity Support 

1990 is a special year. It-is International Literacy Year. 

We all have something to gain by improving literacy in our families, our 
communities* and our workforce. 

Community groups, such as churches and service clubs, can help by raising 
awareness about the problem of illiteracy. 

Businesses can help by offering literacy programs- to their employees. 
Everyone can help by supporting local literacy groups. 

It is time for us to join vith comiuuriiuies around the world in helping adults 
learn to read. 



For more information, call 1-800-537-2836. 



we 



20 Second Radi- Public Service Announcement 
Focus on Volunteers 

A very special event will be happening soon. 

can°imn^^v^"^'i°"^^>''"^'y ^^^^^""^ ^'^''^^^ to read, 

can improve our families, our communities and our workforce. 

ftioJj'^ P^°Pj«.«'^°""J.the world and the 5.000 volunteers who have already 
stepped forward in Michigan. axicauy 

Help an adult learn to read. 

For information on volunteering, call 1-800-537-2836. 
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20 Second Radio Public Service Announcement 
Focus on Students 

A very special event is taking place around the world. 

1990 is International Literacy Year. 

Make this the year you improve your reading skills. 

Join adults throughout the world who are working together to improve their 
lives, their families and their communities. 

International Literacy Year can be your year to learn to read. 

For more information, call 1-800-537-2836. 
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P8A Ciinm RMidy for Newtptper. 



TB8I TDUCAITLBAIlf TOIXADI 

Can tht MlffclfiM BmIc tkilto HoCUm. 
l-M0«37-2836 



PSA Camera Readj for Newspaper: 

TOtiUtPSAm yar heal mtwtft^ mi nqant Out ik$y frtat U iariat Uaney A etioa Maatk. 



TB8I TOUCANLBAaNTOaXADI 

Can tiM mchlfu BMte ikills HotUM. 
l-«00437-38a6 



« 
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